
Course Title: GSM040862--Introduction to Mass Communications
Course Category: Compulsory

Course Description: 

Mass communications technically refer to the process of transferring or transmitting a message to a large group of people. This course is the academic study of the various means by which individuals and entities replay information through mass media to large segments of the population at the same time. It closely relates to the medias newspaper and magazine publishing, radio, television and film, as these are used both for disseminating news and for advertising.
Course Contents: 

A general idea of communications

The definition of communications

The brief history of communications

Language context of communications

Communication pattern

Disseminator

The content of communications

Channel and medium

Audient

Methods of Student Evaluation
Attendances

Assignments

Mid-term Exam
Final Exam

Weighting of Course Requirements

10% attendance

10% assignments

10% mid-term Exam
70% final exam

Length of course: 32 hours

Number of credits: 2
Required Books/Other Materials: 
Introduction to Communications, 1997, Shao Peiren

